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B2B and B2C content marketing has come full circle over the past 
decade. When social media first exploded, 1,000s of businesses took 
the plunge and looked to exploit these new platforms as channels for 
reaching their target audiences.

Then came the backlash – the complaints about low engagement 
rates, the struggle to sustain creativity, the increased costs of  
social advertising and the questionable value being delivered to 
the bottom line.

Back to square one?

Well, not quite. You see, social media platforms today function as  
full-blown communication channels that increasingly command  
just as much B2B audience attention as traditional media outlets.  
Wander round your office and you’re as likely to see your employees 
scrolling through LinkedIn or Twitter as you are reading an online 
news site (let alone reading a physical newspaper).

In fact, the opportunity to reach and engage senior business 
audiences via social has never been greater – whether you’re an 
established brand or a fledgling startup. 

The challenge is that audience attention is scattered across various 
social platforms, not to mention apps and other online diversions. 
Learning how to engage your audience means keeping in touch with 
how these platforms are being used to best effect. As trends evolve  
on social media, so must the corresponding marketing.

Furthermore, it’s not just about raising an eyebrow or provoking a 
thought; content marketing also needs to drive business development 
and sales, especially for startups trying to build out a robust pipeline 
for the first time. 

B2B content marketing must combine engagement/entertainment 
with a clear, sales-oriented call-to-action. Get this balance wrong,  
and you’ll either be perceived as irrelevant or boring.

At Transatlantic we design and deliver 
smart content marketing campaigns 
across multiple social media channels to:

Build awareness of your brand with your 
target audience 

Develop content strategies with  
your target audience to: 

Generate leads,

Nurture engagement and

Increase connections with your  
identified audience

We specialise in creating 3-6 month 
creative campaigns designed to increase 
your followers, generate click throughs 
to your landing site content, increase 
audience engagement and, ultimately, 
generate high-quality leads from  
relevant businesses.
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“Microsoft has reported 
LinkedIn seeing ‘record levels 
of engagement’ in each of its 
updates over the last year, 
and the platform continues to 
boost those numbers.”



How it works

Find out more, get in touch now

Phase 1

Asset Audit & Content 
Workshop

Phase 2

LinkedIn Content 
Development, Follower 
Mining and AdvertisingWe will work with you to assess your current social 

media brand and spokespeople profiles. We will identify 
your key audiences, placing greater emphasis on the 
businesses you’re trying to engage. We will create new 
content themes and messaging designed to generate 
an authentic emotional resonance with your audience. 
Formulating this messaging is key to building your 
credibility and gravitas once we begin pushing out 
content. Clear and consistent positioning across all 
social touch points is the fundamental starting point 
from which to build an engaging social presence.

What you get:

Audit - a short but in-depth look at what you have 
currently, where you need development and the assets 
you have in place to develop your audience.

Content workshop to agree headline campaign messaging. 

Design or revision of your personal and/or company 
LinkedIn profile.

Options for the development of web based landing pages 
and proposition deck to support LinkedIn lead generation.

We use the combined engines of content, follower 
mining and advertising to drive brand engagement and 
develop an audience that incubates lead development. 
None of these three can happen in isolation. It is the 
quality of the content you deliver across your social 
channels that sets you apart from your competitors and 
drives engagement. LinkedIn allows you to identify and 
segment audiences like no other social channel – and 
we mine these groups to connect you directly with the 
companies and people who matter to your business. 

What you get:

A minimum of 2 thought leadership pieces per month 
combined with minimum of 8 “wisdom notes” each 
month. These are short paragraphs or sentences of 
22-30 words max., imparting and distilling bite sized 
knowledge about the key aspects of your business/
product proposition, related market challenges or just 
nuggets of advice. They can also include simple links to 
video or other media where you or a representative of 
your business is saying something new and interesting.

These will be promoted through sponsorship and 
advertising through specific campaigns on agreed  
social channels. 

We will mine for new followers each week, connecting 
you to both individuals and interest groups within 
the identified target audiences. We are successfully 
increasing other clients’ follower bases by  
between 300-500 per month.
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